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This research aims to clarify the process of growing into a tourism industry
cluster, while taking an integrated view of the two approaches--strategy-driven or governance-led)
-- to tourism destination development. Advanced tourist destinations will be developed by
integrating the place"s identity and turning diverse regional resources into tourism resources. The
former is often a closed development path that focuses on regional resources, and the latter is
often an open development path, where various actors discover regional resources one after another.
The results of this study are as follows. Once a tourism destination has reached the stage of a
tourism industry cluster, the region has both characteristics and the basic power to continuously

generate service innovation.
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