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[Study.1] Research on relationship between arts organization and audience:
We conducted qualitative and quantitative studies on consumers of arts. We had analyzed and depict
the consumer image of art and consider its marketing strategy. We reached the goal of Study.l.
[Study.2] Regarding research on the relationship between arts organizations and supporting
companies, we have conducted interviews with corporate CSR personnel. We interviewed people in
charge of companies such as Shiseido, Suntory, Toyota Motor Corporation, Benesse and Japan Wool
Textile Co., Ltd. many times. We had presented a framework on why companies support art, and case
studies from each company. We are presenting at conferences at international conferences.
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