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We conducted empirical studies on the success factors of consumer
collaborative innovation by using social media from the viewpoints of firms and consumers.

From these analyses, the following conclusions are demonstrated: (1) social media is useful for
consumer collaborative innovation; (2) firms must enhance their innovation capabilities, including
absorption capacity; (3) consumers should have ties with lead users inside and outside the network
communities; (4) community members should maintain rich social capital within the network community;

and (5) firms need to understand that the reasons for consumers to innovate are curiosity, appetite

for approval, and financial incentives.
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