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Analysis of Influence Channels in Decision Makings by the Company Executives
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I tried to figure out the mechanism how change orientations of the company
executives were maintained through the networks which they constructed. From a qualitative survey, 1
found that the networks had two types of effects on them. One side is that the company executives
get opportunities to gain new ideas and thinking ways. The other side is that they get driving
forces from the networks. | built a hypothesis that if the executives could successfully create a
cycle of acquiring and returning of knowledge, their change orientations could be maintained at a
high standard.
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