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This study examined two aspects of the impact of social media on purchasing
behavior. First, drawing on the customer journey, the study challenged the assumption of traditional
purchase decision theory and communication hierarchy effect theory, and examined the impact of SNS
platforms on brand loyalty and consideration of competing brands, as well as the interaction between
platforms. Second, this study examined the effects of promotional and prevention focus on the
diversity of attribution of product information postings on each SNS.
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