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This study aims to identify integrated marketing communication (IMC)
antecedents and the consequences from the customers’ perspective, and empirically test a number of
hypotheses related to the constructs of these antecedents and consequences. Thus, first, the review
research of previous studies on IMC, strategic orientation and brand equity was conducted. Second,
the hypothetical model for elucidating a series of mechanisms was introduced based on previous
research. And at the same time, the model was reinforced based on brand managers and interviews with

consumers. Third, a large-scale quantitative survey was conducted for the consumers and the
hypothesis model was verified using partial least squares structural equation modeling (PLS-SEM).
Through these survey, we comprehensively examined the core IMC antecedents and consequences of
brand equity formation and from this extrapolate key directions for future research.
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