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The newly born local retailers, which have solidified their bases in the
local market by surpassing the fierce competition with the leading global retailers originating in
Europe and the United States that have entered t he emerging markets, are currently aiming to expand

not only their domestic market , but their overseas markets. Moreover, the newly emerging local
retailers are accomplishing the globalization of retailing that has been carried out by leading
global retailers from Europe and the United States over many years, years, in a relatively short
period of time. The reason is why | have been conducting this research. Compared to the advanced
global retailers that have been promoting globalization aiming at horizontal integration of
multi-retail formats, late-comer retailers from emerging countries could increase their overseas
stores with taking advantage of the speed of decision-making and huge financial power unique to

conglomerates.
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