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Development of Market Segmentation Method using Review Data

Mizutani, Naoki
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We proposed a method of acquiring market segmentation useful for marketing
activities, analyzing review-information of products and services posted on web-sites from
consumers. The proposed method classifies products and consumers into groups using a network
analysis method based on the relationships between products obtained from review information from
consumers. We also proposed a mathematical model that expresses the segmentation scale with time
fluctuation. And we established a method for estimating the parameters of the mathematical model

from actual data.
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