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Examining the impact of cultural and institutional environments on sponsorship
relationships
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The purpose of this study is to determine the extent of the influence of
cultural and institutional environment on the relationship for sponsorship contracts. Existing
studies have overlooked the influence of external environment such as industry and local culture on
organizations. In this study, quantitative and qualitative analyses were conducted to clarify (1)
the influence of external factors such as industry and local culture on sponsorship contracts, and
(2) management methods to avoid such influence.
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