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Analysis of the social value of information with endogenous public information
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We construct a Stackelberg competition model of one-leader and n-follower in
a situation of uncertain demand to model a situation in which the leader®s private information
becomes endogenously the followers® public information. The analysis showed that there is a
first-mover advantage only if the leader®s information is less accurate than that of his followers.
They also showed that when leaders are able to determine the timing of production, the decision
reduces the overall industry®s profits. Furthermore, the leader®s decision indicated that it would

improve the consumer surplus if there were two followers, but lower the consumer surplus if there
were more than that.
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