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Elucidation of consumer behavior process using social media information

Otake, Kohei
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In this study, we tried to clarify the consumer behavior process using
social data acquired from social media. Specifically, we targeted users who are interested in
fashion brands. We obtained information about products and relationships with consumers from social
media, and analyzed this information using machine learning and multivariate analysis methods. As a
result of this study, a large-scale consumer community regarding brands, which includes multiple
small-scale micro-communities with different interests and communication contents. Moreover, we
clarified that there are "influencers" who have influence in multiple micro-communities.
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