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Establishment of a new_cost-effective analytical framework for identifying
consumer needs for agricultural products
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This study demonstrates how data collection via online bulletin board or
chat interviews and co-occurrence network analysis can be used to reveal consumer opinions and needs
about agricultural products. Specifically, it takes up the case of plant factory vegetables and
reveals that some consumers have negative opinions about the vegetables grown indoors, and to
improve their image, it is important to ask the producers or experts who are considered highly
reliable by consumers to explain the reasons why leafy vegetables can even grow well under
artificial light.
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