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This research focused on today®s China where the social stratification and
structural reconstruction are progressing actively. By taking the expanding middle class as the
research object, this research used the method of media studies to analyze how Chinese middle class
utilize social media as the medium and construct their social stratum consciousness through tourism
consumption. As a result, this research clarified the reproduction of social class under the action
of media, explored the new mechanism of social class’ formation, and successfully bridged social
%!aig studies, media studies and tourism research which have been regarded as different research

ields.
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