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In crowdsourcing, where "faceless people"” in remote areas work online, the
ability to communicate in documents greatly affects business outcomes. This study qualitatively and
quantitatively analyzes the documents used here, and linguistically clarifies the characteristics

and intelligibility of business documents in crowdsourcing.

In this study, with Cloudworks co.ltd., we constructed a database of 115,000 order documents,
analyzed quantitatively and qualitatively from both sides of content and emotional communication
functions, and clarified its characteristics and the issue as widely as possible. I chose In
addition, we collected the exchange documents by actually conducting the ordering work, and examined

the problems and the improvement method of the ordering documents by qualitative analysis.
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What should be written and how: a study of crowd sourcing business correspondence
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