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Forming and losing process of human trusts on information technology with
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The purpose of this study was to clarify the process of development and loss
of trust for information technology used in personal context such as households. The target
information technologies were those that are can be assumed to have their intentions virtually, and
that expected to change their behaviors through the time of interaction with human users. For this
purpose, based on the psychological literature on interpersonal trust, we proposed a model of the
process of development of trust of users for the target information technology. The proposed model
was validated through an experiment and further refined. Furthermore, we derived hypotheses on what
styles of interactions with agents may result in different changes in trust, and verified them in

experiments.
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