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Electronic goods

Japanese Spamish Thai

Score  Ramk  Score  Ramk  Score  Ramk
Function 167 1 198 1 FES) 1
Price 236 g 237 2 3.20 3
Form 3.53 3 421 5 324
Brand 3.80 4 348 3 344 4
Colour 438 5 512 6 458 6
Material 5.51 6 301 4 444
Mean 354 351 352
Standard deviation 138 117 088
Apparel

Tapanese Sparish Thai

Score  Rank  Score  Rank  Score  Ramk
Fomm 220 1 335 2 209 1
Price 316 203 1 304 3
Colour 331 3 252 El 287 2
Material 303 4 367 4 407 5
Brand 407 5 384 6 391 4
Fumction 444 5 377 5 498 6
Mean 352 352 349
Standard deviation 081 034 103
Passenger vehicles

Tapanese Spamsh That

Score  Rank  Score  Ramk  Score  Ramk
Form 2.60 1 338 3 273 t
Function 269 386 4 3.16
Price 203 3 235 1 351 4
Brand 327 4 258 2 327 3
Colour 384 5 419 B 411 s
Matezial 573 6 456 6 431 6

Mean 351 349 352
Standard deviation 118 0.88 0.60
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Order  Electronic goods Frequency Preferred colour
1 TV set 23 Black 10, Silver &,
1l I 16 Black 7, Silver 4, White 4
3 DVD recorder’player 12 White 3, Black 2, Silver 2, Grey 1
4 Refrigerator 10 ‘White 6, Black 2
5 Cleaner 9 White 4
6  Washing machine H] White 5
9 Mobile phone 2 White 1, Black 1

9 Ipod 2 White 1, Yellow green 1
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