C-19

21 5 30

)
2006 2008

« D
( ) Effect of Market Entry Order on Brand Knowledge Structure

and Brand Accessibility

(SATO SHINO)

20409626
(800 1000 ) 4
( )
( )
2006 2,100,000 0 2,100,000
2007 1,100,000 0 1,100,000
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2007 3 1980 4 1,482 20,135 | 173,871
2007 3 1983 4 1,266 10,482 87,695
2007 3 2005 3 428 7,801 16,960
2007 3 2004 3 0 1,179 12,237
2007 3 2000 3 0 11,304 90,423
2007 3 2003 5 1,144 5,089 37,051
1,852 12,475 45,422
2007 3 2006 5 2,843 13,991 13,991
2007 3 2003 11 0 1,030 23,771
2008 2 2003 5 0 4,328 41,149
1,270 12,312 56,796
2008 2 2006 5 2,805 13,322 25,697
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N
N N
2007 3 | 1,052 | 1,004 | 4,956 | 1.13| 4.71[ 14.95
2007 3 | 1,052 933 3,320 0.89| 3.16 [ 11.37
2007 3 | 1,052 435| 234| o0.41] 0.22] 0.88
2007 3 | 1,052 371| 53| 0.35] o051 2.97
2007 3 | 1,052 704] 686 | 0.67| 0.65] 1.31
2007 3 | 1,020] 674 1,958 0.66] 1.90[ 3.99
2007 3 | 1,029| 606 | 1,851 0.59| 1.80| 5.59
2007 3 | 1,000 206 329] o0.20] 0.32] 0.40
2008 2 | 861 602] 1.619] 070 1.88] 5.37 ]
2008 2 | 861 869| 1905| 1.01| 221 7.22]
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