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Our research results on market creation through language are in three main
areas. First, as a global case, we researched the development of the Japanese comics market in the
US. and published a research monograph, "Gatekeeping Foreign Cultural Products: Creation of the
Japanese Comics Market in the US" by Yuhikaku in 2019. Second, as a domestic case, we researched the

"zakka" market in Japan and presented the videography "Zakka: The Uncategorized Culture of
Uncategorized Goods, An Oral History of an Uncategorized Man™ at the annual conference of the
Association for Consumer Research in 2019. The videography won the Best First-Time Videography
Award. Third, as a domestic case, we conducted field research on the historical development of the
Japanese cuisine industry in the US.
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