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In the area of tourism and regional revitalization, expectations for DMO are
high, but there are also many challenges. This research aimed to establish knowledge about the role
and management method of DMO through theoretical study and case based reserches. We conduct
literature and field surveys for DMOs in San Francisco, USA, and related tourism organizations to

examine the forms of DMOs from multiple perspectives, such as marketing and communities that are the
basis for understanding the generation and development of DMOs. We also have been conducting

various studies to deepen our understanding of management and innovation on marketing and
communities. In addition, the role and management method played by tourism organizations such as DMO

in tourism innovation were clarified through theoretical research and case studies.
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