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In this study, we collected information on the consumption structure of
food products in China and ASEAN countries through a combination of web surveys and field surveys.
We then used econometric techniques to elucidate consumer attitudes toward food products. In
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their attitudes toward online purchasing. Although the period of the study was affected by the new
corona, long-term income changes and the digitalization of the economy were shown to have changed
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For sustainable rural development, which is the basis for food exports, we used the method of
social network analysis to characterize the structure of linkages among related organizations within
rural areas.
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