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Today, many countries are trying to attract foreign investment. When a host
country’ s investment return is not well known to foreign investors, there can be various signaling
means to attract investor attention: tax holidays, reduction of ordinary corporate taxes, country
marketing (advertising), etc. This study has shown that each of these means can play important
signaling roles. When comparing tax holidays and advertising, it has been shown that the former
dominates the latter in terms of the host country’ s welfare.
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