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How the online shopping and flea market apps affect the consumer behavior and
cross border electronic commerce?
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The main purpose of this study is to reveal the consumer behavior and
perceptions of both domestic and cross-border B to C electronic commerce (EC). Revealing users
perceptions toward C to C - EC is also our research subject. During the research period, we examined

the factors and priorities which affect domestic and cross-border B to C - EC with questionnaire
survey. In addition, we examined the impact of coronavirus on the perception and consumer behavior
of EC and cross-border EC. Regarding C to C - EC, we examined consumer behavior and priorities of
flea market apps. In addition, we examined the current state, issues, and necessary support from
companies working on domestic EC and cross-border EC in rural areas.
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