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(Outside-inside-out model)

This study aims to systematize design-driven innovation (DDI) theoretically
and to develop practical tools and workshops for the DDI. Theoretically, we developed the
outside-inside-out frame creation model, including the idea creation from individual goals and
values and interaction with outside experts and users. This study also found a design strategy and
the organizational support for diversity and inclusion theory is a key to achieve the DDI.

The practical implication is to develop the methods for realization of individual goals and values,
interaction with the outside experts and users, vision creation, concept creation and developing
technical specifications. We developed the novel workshop that includes these methods.
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