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The primary objective of this study is to elucidate organizational
management factors that contribute to the effective creation of outstanding product designs that
differentiate products and build corporate brands. Specifically, this study aimed to (1) focus on
strategic actions related to market responsiveness within the marketing activities of product
development organizations and elucidate their impact on product design performance, (2) clarify how
designers® engagement in the product development process influences product development performance,

and (3) examine the role of designers in product development activities, particularly investigating
the impact of designer-led (where designers assume the role of leaders in product development
activities) product development on product design performance.
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