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This study considered the impact of the progress of cross-border EC on the

development of internationalization and the change in inter-company relations due to the extension
of competitive advantage in Japan and overseas. In the first year, we investigated the current
status and theory of cross-border EC and internationalization of distribution in Japan and China. As
a result, the commonalities and differences between cross-border EC and the distribution
environment and the status of internationalization were clarified.

In the second year, we will conduct an interview survey focusing on the cooperation between
cross-border EC and actual stores. By doing this, it was clarified whether it is possible to extend
or expand the scope of acquisition of competitive advantage overseas. In the 3 4th years, we
compared the cases of cross-border EC and Europe in Japan and China. We considered how this would
affect the internationalization and competitiveness of distribution by cross-border EC.
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