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This study examined the relationship between mixed emotions in life events
and consumer purchasing behavior from multiple perspectives. A survey on self-gifting consumption
was conducted among Japanese women, and the impact of mixed emotions was summarized in three papers,

along with an international comparative study with the United States. Brand relationship research
clarified the impact of brand anthropomorphism on consumer emotions, resulting in a published paper.
The research on consumer emotions in the collaboration strategy between luxury and mass brands also
resulted in a paper. In addition, psychological ownership research examined the impact on digital
and shared assets, and the results were summarized in a review paper.
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