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The value that a particular retailer or retail format provides customers is
shaped by retail competition, which takes place while engaging with diverse actors such as
manufacturers and wholesalers. This study empirically shows that mini-supermarkets, which compete
with convenience stores, drugstores, supermarkets and online delivery businesses such as
co-operatives, have different important shop attribute values depending on whether they are valued
as convenience stores. The study also found that during the fill-in shopping situation in a small
trading area, the customer loyalty formation paths for mini-supermarkets differ depending on the
experience of internet shopping and home delivery.
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