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As for research achievements, we presented a report at the Global Conference
on Business & Social Science held in Kuala Lumpur, Malaysia, in June 2022.
The title of the report was "Promoter Score Japan as a New Framework to Measure Loyalty of Japanese
Market. For this report, we received the Distinguished Academic Award from the same conference. The
following paper was also published in the journal.
Tatsuya Kimura (2022), "New Customer Satisfaction Index for the Japanese Market: From Net Promoter
Score to Promoter Score Japan,™ GATR Journal of Management and Marketing Review, Volume 7 (3), pp-
129-137, July-September.
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Tatsuya Kimura (2022) "New Customer Satisfaction Index for the Japanese Market:
From Net Promoter Score to Promoter Score Japan,” GATR Journal of Management and
Marketing Review Volume 7 (3) pp- 129&#8211;137 July - September.
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