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(Alba and Hutchinson 1987) (Trope et al. 2007)

(Sheth 1981) )

With the development of mobile communication technology, both businesses and
consumers have undergone significant behavioral changes. This study focused on the consumer side
and (1) analyzed in response to marketing stimuli based on construal level theory. Next, (2) divided
the era into three periods according to the communication technology generations and looked at
consumer behavior through smartphone life. On the theoretical side, it relied on consumer
familiarity and expertise (Alba and Hutchinson 1987), construal level theory (Trope et al. 2007),
and innovation resistance (Sheth 1981).
As a result, in (1), we could confirm the validity of the construal level theory. In (2), we
observed a peculiar disposition to Japan due to resistance to proximity marketing stimuli.
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