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This study empirically examined the consumer culture of Portland, Oregon, a
city that is attracting attention as embodying progressive values, to clarify the reality of its
unique consumer culture and its sustainability, and the role of the local community in supporting
it. Through unstructured interviews focusing on "community-oriented™ and "environment-oriented”
consumer culture, it was revealed that "DIY-oriented" consumer culture is also worth paying
attention to as a new perspective. The differences and disparities between central Portland and the
suburbs were also revealed to be on a scale that cannot be ignored. It became clear that social
contribution is not a response to consumer needs, but is producer-driven, and is closely linked to
the way of working and management.
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