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Rule extractions and design support of global and local logos based on cognition
and emotions
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With rapid globalization in recent years, the alphabetization of logotypes
such as company names, corporate logos, and product logos has been rapidly progressing in Japan.
However, some global company logotypes use the languages of other countries or regions. We analyzed
the use of Arabic in the logotypes of global companies in Arabic-speaking countries and showed the
effectiveness of local strategies by global companies. We also conducted rough set analysis and
Qualitative Comparative Analysis using the languages of logotypes and other attributes such as
logomarks, colors, and so on. The results showed that the influence of the languages of the
logotypes was the greatest, which suggests the effectiveness of constructing a logo design centered
on logotypes.
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BROMAE DR E T 7HESHT, BNHESHTIC K > THLNZT 5.

2) ZFa— O — IR E LT, f¥nIaon a3 Z A FIZEOMIBOFEEEZHVTH
HEEu AEHLT, ZOMRICHONWTELET L. BEMICIE, KEDZ v — LR R
THONTWAT FETEICL20¥En LT, 77 7l & AR CTHEREZIT), S¥n
TNZBIT D — DV OF IR ERT D, £, Fu— Ui a—hrn IO0E5R
BT THEESITRER LRSI LD EEMICOITL, ZJue—rta—hrund s o
R DBELEEIT D .

3. WO HE

(1) BAR, #@E, TN, 7797 EOEHOSHOE, HicB T ¥ T+ 208 42E
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RKUT, BETITOMBRBERNEDOLIITHAGDINZLXITED LS el (K1) IZ3hE
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BoNlT —ZIZOWTRF O EiTo 7. TOREE, FEH O OTAITHIR & RERIC, “(FiH - B
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then [f¥Ew /L VK] - E5857” OA A —]

YENH - BRFELB LI - 1R OA A—=VI0E, v I3 F4 A4 FIHEHENDEELTLE T HHEK
DIEON, HEADLHELTWAE LADOH 5 HARRE, JEEDR T 4 7 72 DERIIN R @08,
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