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This study clarified the following four points based on several surveys and

other data.

Marketing strategies of small-scale farming and related industries in the U.S. were investigated,
and methods to increase empathy through SNS and event activities were shown to be effective.
Smallholder women practice concept-proposition marketing in Japna, and communication activities
played important roll. In addition, the impact of COVID-19 on agricultural e-commerce was analyzed
using Twitter data, showing that there was a perception gap between producers and consumers, that
consumers became more supportive, and that promotions such as free shipping and free gifts were
important.
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