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Development of an analytical framework and methodology for analyzing
environmentally conscious behaviors
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In this study, we attempted to construct an analysis framework and an
analysis method for conducting a questionnaire survey on consumers® environmentally friendly
behavior and analyzing them. The contribution of this research is the following three points. First,

in order to deal with market segmentatio, I argued that an analysis method based on mixture
analysis represented by latent class analysis should be adopted, and the analysis procedure was
examined. Secondly, it explicitly incorporates the economic choice model, the semantics of the
estimated parameters, and the explicit constraints. Third, we examined how to reduce the burden on
the subjects in the questionnaire survey, and how to identify and analyze noise in responses due to
fatigue or lack of sincerity of the subjects.
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