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The word "media mix" was coined after the war. However, its proponents were
people involved in advertising such as the Press Technology Study Group, which theorized national
advertising during the war. They quoted from this framework produced in the postwar period and used
it as advertising theory in the early days of television. The Imperial Rule Assistance Association
used the characters called "Yokusan Family” to bring the propaganda of the Tonarigumi, which is the
smallest unit of the Greater East Asia Co-Prosperity Area, not only to Japan but also into the "
outside areas", that is, to Taiwan, Korea, Shanghai, Huabei, and Manchuria. The dispatched manga
artist and the manga artist from these “ outside areas” were appointed to develop transmedia as
means to spread the ""Yokusan Family” ?ropaganda. In Korea, it was produced a localized work, "
Kanayama Family," which suits the local circumstances of "Yokusan Family."



1960

Marc Steinberg “ Anime"s media mix: Franchising toys and characters in Japan’

2012 ,2015
1960
( 2002 1998 2013)
,2000
1990
2017
Henry Jenkins ( 1989, Jenkins1992)
Jenkins
3
1980



1940 11
1941



(1941)
(1941)

1941 3

1942



2015

1930

Jenkins, Henry .“ Textual Poachers: Television Fans & Participatory Culture. Studies in culture
and communication.” Routledge ,1992

Marc Steinberg “ Anime"s media mix: Franchising toys and characters in Japan” 2012,

U of Minnesota Press

), ¢ ) « D
2015, KADOKAWA
1989,
— 2017,
2000,
— 2002,
2013,

— 1998,



2020
TOBIO Critiques 61-81
DOl
2
2019
SGRA
2019
3

2018

464




2018

304

2021

352




