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The role of competition law in consumer protection
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In this research, I examined what kind of infringement of consumer interests
would require competition law intervention in the specific context of a company®s strategic
behavior. In recent years, customer loyalty schemes have become increasingly sophisticated due to
the use of data, and I clarified when intervention by the Antimonopoly Law and the Act against
Unjustifiable Premiums and Misleading Representations is required. | also made a proposal on how to
regulate zero-price services under the Act against Unjustifiable Premiums and Misleading
Representations.
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