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First, the results of the analyses for survey data obtained from the choice
experiment indicated that people with higher altruism levels tended to be more willing to buy
products from the disaster-affected region whose sales are partially donated to this region. Second,

the study also finds that older and educated consumers were more reluctant to buy such products,
while male and higher-income consumers were more positive about supporting the disaster regions
through consumption. Third, the study examined whether the consumers’ social ties to the
disaster-affected region influence the supporting behavior by comparing the consumers’ preference
toward a Japanese product and a foreign one. The results revealed that even if the tie is a cultural

one such as being a fan of music and drama of the foreign re%}on, social tie can play an important
role to foster consumers® support to donate to the disaster-affected region.
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