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In this study, | used research on evaluation and value evaluation as a clue
to understand how multidimensional values are organized in strategic alliances between different
industries where diverse values coexist. Although the research was delayed due to social changes
that occurred during the research period and unplanned circumstances such as childbirth, one report
at a symposium (October 2018) and one single-authored paper (2021) were delayed. (November 2024) and

published one co-authored paper (permission to publish in March 2024). Both papers will be written
in English, and co-authored papers will be published in international journals. The symposium was
also an international symposium. In this way, we focused on the state of value in Japan®s
manufacturing industry and endeavored to disseminate the results of our research internationally.
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