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At the beginning of the study, the situation was one in which the challenges

of corporate management in a changing retail environment were becoming apparent. In particular,
with the rise of e-commerce (EC), attention was focused on omnichannel, where consumers can freely
move between various channels such as physical stores, EC, and mobile channels. Against this
background, this study conducted quantitative empirical research. The results show that (1)
omnichannel measures affect corporate efficiency, (2) it changes consumers® offline shopping
behavior, and (3) warehouse automation implementation leads to higher sales.
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