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Elucidating the risk Eerceptign process for additional information and improve
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We analyzed the role of confidence in risk assessment in the formation of
consumer anxiety. As a result, we found that even consumers who estimate risk as small become more
anxious, while consumers who estimate risk as large become more anxious when they are more confident

in their assessment. This result indicates that In risk communication, an approach to risk
assessment and an approach to confidence in that assessment is necessary.
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