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We all consumers entail possibilities of falling into vulnerable situations
during our lifetime. However, even if we are potentially “ vulnerable consumers” in this sense, the
manifestation of such vulnerabilities can be suppressed, depending on how traders conduct

solicitation, how customer service are provided, and how products and services are designed in the
first place. The 15022458 shows us how “ consumer vulnerability” can be overcome by "good practices"
of organisations which integrate the “ outcome-focused” and “ proactive” approach iIn their
internal mechanism. Through this research it was found that 1SO 224258 as a driver of restraining "
consumer vulnerability” in the market, and also of supporting, supplementing, and,if necessary,
prepareing the ground for future amendments to the current consumer law. In tandem with this
feasible and practical guidance, contract law and consumer law can make market more inclusive and
supress exploitation effectively.
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Considering the International Standard (1S0) 22458, “ Consumer Vulnerability: Requirements and 2022
Guidelines for the Design and Delivery of Inclusive Service” in the context of Japanese
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Fumie Suga

Not Incapacitation But Inclusion! What we can learn from the 1SO 22458, “ Consumer Vulnerability: Requirements and
Guidelines for the Design and Delivery of Inclusive Service” for reforming Japanese Consumer Law
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