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We study the relationship between sports sponsorship and corporate value.
Specifically, we released three papers regarding (1) the impact of sports sponsorship on the stock
prices of sponsor and rival firms in Japan, (2) the impact of athletes’ performance on the stock
prices of sponsors, and (3) comparison of the impact of sports sponsorship on the stock prices of
sponsors and rival firms between the United States and Japan. The first paper shows that sponsors
stock prices are positively correlated with sport sponsorship announcements, while those of rival
firms are negatively correlated. The second paper reports that athletes’ performance is positively
correlated with the sponsors’ stock prices. The third paper documents that unlike in Japan, stock
grices of rival firms are also positively correlated with sport sponsorship announcements in the U.
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