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Franchising and Vertical integration orientation: A process analysis focusing on
human resources.
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Since entrepreneurs often make decisions based on heuristics, | analyzed
the decision to use franchising. Since economic factors have already been identified, 1 analyzed the
antecedents and contents of the psychological bias toward directly operated stores (Vertical
integration orientation).

As for the factors that generate vertical integration orientation, 1 first analyzed the respective
social identities of entrepreneurs, employees, and franchisees. The results showed that the
combination of social categories, such as entrepreneur and employee, generates vertical integration
orientation of varying magnitude. Second, I also found that different types of entrepreneurs have

different degrees of psychological ownership, which leads to different vertical integration
orientations.



1)

1)

)

1)
or
1)
)
@

@

@

@

€))

(vignette)

)

(2)

@



€y
@



€)) @

A B
* ® ©
B A
@
@
2
o
@
)
A B

@

2
€Y

®

@

o

®



@

)

@
300

€y
10 1,500
198
2
€y
122
@
or
4

13.2

20

)

or



53

2022

19-66

DOl

52

2021

1-40

DOl

51

(High-growth firms)

2020

39-71

DOl







