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When I interviewed 27 practitioners about the qualities required of public
relations managers and how to cultivate them, almost all interviewees mentioned the importance of "
metacognitive ability." Therefore, | decided to conduct a survey specifically on metacognitive
ability, and interviewed 9 practitioners, and found that they are strongly aware of applying best
practices to their own work. On the other hand, with regard to the "depth" of metacognitive ability,

some practitioners only referred to measures taken to solve similar problems in other industries,
while others reached the level of reflecting case studies from outside the public relations and
advertising framework in their communication measures.
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