©
2019 2023

Solving mechanisims of attitude-behaviour gap and international comparison

Morimura, Fumikazu

3,300,000

Through this Grant-in-Aid for scientific research project, we found the
following: first, perceived benefits increase the adoption intention of social innovations that
provide benefits to both society and individual consumers, such as energy management systems, mobile

payments services, and green products, but costs lower the adoption intention. Second, in the case
of social innovations with high functionality/performance and high cost that exist in the market,
cost lowers the adoption intention. On the other hand, in the case of good-enough
functionality/performance and low-cost innovation, perceived risk lowers the adoption intention.
Third, consumers® ethical awareness and psychological distance increase the perceived benefits of
social innovations.
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