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This study conducted empirical research on the antecedents and consequences
of sharing-based consumption (i.e., collaborative consumption) in light of the current expansion of
the sharing economy. In particular, the study clarified the mechanism that fosters collaborative
consumption, focusing on the materialistic orientation that seeks happiness through consumption and
possessions, voluntary simplicity and consumer minimalism, which strive for well-being by
simplifying one"s lifestyle via decreased consumption and possessions, and the quality of services
provided by digital platformers. Furthermore, this study elucidated the consequences of
participating In collaborative consumption with a focus on participants® satisfaction and intention
to use such services in the future.
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