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Electronic commerce (EC) has developed in tandem with advances in
information technology (IT), and IT advances have led to the advancement of accounting-related
systems. In EC, orders for products and services are placed and received over a computer network.
Therefore, the status of transactions in EC can be easily grasped on the network individually
through the accounting system. Therefore, this study focused on the customer contact point, which is

an indispensable preliminary stage of EC. The study then examined how to pull in customers from the
customer contact point and how to maintain the relationship by using internal and external

accounting information.
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