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In recent years, manufacturers are facing increasingly tough competition due
to product commoditization, declining demand, and the impact of corona. Therefore, many
manufacturers are trying to transform themselves from simple hardware providers to solution and
service providers that combine hardware and software. This phenomenon in the manufacturing industry
is called "servitization." Among the management accounting research corresponding to the
servitization strategy, this study clarifies research issues, especially focusing on profitability
planning (target costing) and life cycle costing for servitization.
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