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Development of methods to support the promotion of university brand products
centering on strategic trademark applications and contract forms

Yagami, Hisanori
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We proposed new analysis method of university trademark in consideration of
university specific circumstances by utilizing similar group code through research and analysis of
the registered trademarks universities hold. We conducted questionnaire survey targeting the top 20
universities with the highest number of similar group codes, and clarified the relationship between
the purpose of acquiring the trademark rights and the actual status of their utilization.
Furthermore, we conducted survey of universities regarding how to contract for trademark rights, and

survey of corporate attitudes regarding university-branded products. In addition to understanding
the value that companies feel regarding university brand product initiatives, we also derived the
optimal contract form for university brand products.
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