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Individual difference in the control of visual attention based on the
personality and cognitive style

Nakashima, Ryoichi

3,300,000

The purpose of this study was to examine the attention, which plays a
central role in human information processing, based on individual characteristics such as
personality. The attention can be divided into three subfunctions: alerting (preparing for a task),
orienting (directing attentional focus to a specific position or object), and executive attention
(resolving the conflict between necessary/unnecessary information). We investigated inter-individual

differences in these subfunctions. This study showed that the relationship between the subfunctions
of attention and the characteristics of the behavioral inhibition and behavioral activation
systems, and the individual difference in the improvement of these functions through mindfulness
meditation training.
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