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The purpose of this study was to analyze the effects of
word-of-mouth/e-word-of-mouth information on sports consumer behavior decisions, and to explain the
behaviors that lead to sports participation and sports viewing through empirical investigation.

In this study, we conducted a survey of runners who participated iIn the Kyoto Marathon (real
event), runners who participated in the Onlain Kyoto Marathon (online event), fans who had watched
the Kyoto Hannahlies, and sports participants who had run a full marathon. By analyzing the sports

consumer behavior related to sports in various forms, we were able to identify the characteristics
of word-of-mouth/e-word-of-mouth behavior.
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